
   Communication Design

   ART 3625

N A R R A T I V E  D E S I G N

 
PROJECT #3: EXPLORING NARRATIVE: MAKING A DIFFERENCE THROUGH DESIGN

Design Brief | Due: Monday, November 29th
Typeset on one-two  8-1/2” x 11” sheet of paper, set in a text typeface between 8 and 10 point 

Please review, consider and reflect the problems identified through your interviews and your personal observation. The fol-
lowing areas need to be defined to assist you in the problem seeking, problem identification and problem solving phases of 
the creation of your project. The design brief will facilitate this and should take the form of a simple outline that utilizes the 
section headlines listed below. Unless stated otherwise each section should be only a few sentences in length and must be 
brief, concise and poignant. The purpose of the brief is to inform and educate prior to the design/problem solving phase of 
this extended project.

1. TITLE 
Create a title for the project plus a one-line theme description

2. GENERAL INTRODUCTION 
The general introduction gives an overview or brief summary of the project description.

3. PROBLEM IDENTIFICATION | CONCEPT
Define your design problem. Pose this in the form of a question to which you want to find the solution. Look at your problem 
from all sides examining the various components of the project. Write an answer to this portion of your brief based in part 
on the following:
- What problems must be overcome in the solution? 
- What single message should be communicated? 
- What emotions should this message evoke?

4. SOLUTION
- Narrow your possible solutions down to one. This may cohere with number 6.

5. MEDIUM
Begin to consider what is the appropriate medium for this solution. (packaging, print, website, game, etc...)How is the 
medium you have chosen the most effective vehicle to express your concept?  Does it only make sense that you are choosing 
this medium?  

6. DESIGN
How do you intend to stylize your piece or how do intend to design your content into  a container? How do you want your 
viewer/user/player to feel after seeing your design.  

7. AUDIENCE CONSIDERATIONS 
Who is the anticipated audience and why?  
Describe the 1) demographics, 2)Psychographics and 3) Geographics:
1) Demographics  pertain to commonly know and somewhat linear audience characteristics such as age and gender? Ethnic 
background?
2) Psychographics  pertain to the audience’s values, attitudes and life-styles. psychographics probe below the surface layers 
of demographic patterns and provide us with more of psychological insight into target audience. What is their average day 
like? Where do they shop? What do they eat? Where do they work? Children? Education? Professional level? What are their 
politics (in terms of economic, social or cultural concerns?)

3) Geographics  pertain to where the audience can be found. Is your audience local, national or international?

PROBLEM SEEKING & 
PROBLEM SOLVING
Observe the world around you. 
Think about your interaction with society, prod-
ucts, processes and the environment, consider the 
audience, human factors, materials, environment, 
communication and other goals when defining 
and solving a problem.

What is your point of departure?  
Who is your audience? You may approach this 
from many directions, find one that works for you 
and the problem which you have defined. 
Explore, research, combine, make things, do 
whatever you need to in the attempt to solve your 
visual problem.  
Your process is expected to be rich, thoughtful 
and profound.

PROJECT 3
a. Identify Problem
b. Research Problem
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8. WORLD VIEW, HISTORICAL AND SOCIAL CONTEXTS 
Does anything that resembles your design solution exist already? If so, how will you improve from this? Are 
there any stereotyped assumptions embedded in the project content? What do you want the audience to 
infer from the narrative? Message? What economic factors and social responsibilities should be activated by 
the project? What religious and cultural rituals, and what historical context and tradition are or should be 
embedded in the project?

9. POSITIONING AND COMMUNICATION STRATEGY 
- What is the primary purpose of the project? (Refer to and elaborate on section 3)
- Are there any loose ends in your concept?
- Does your audience, viewer or user have a problem resolution?
- What meaning can be inferred by what has been left out of the solution, if any?

10. PRAGMATIC ISSUES 
What issues can you foresee...technical, materials, concept?
What is the budget? size? time? Limitations?
Media and usage: state the context in which the narrative will be seen and function 
Explain how you envision this piece being exhibited.

11. SUMMARY
-List 10 words that best describe the use, function or quality of the project which you are designing for. 
(After you complete the list highlight the most important words and prioritize) 

- What difference does it make that your project exists? Highlight the most important word in your sentence.


